Ao laia) 43l gially LgiBBle 9 o laial) Jual gil) il
Sedad) e dllal) daaly il (e dde g
Aas |
AN ) 2 (a0 g
il )

J gada (g ddala 2

oaliiuall

GAllla (e A ol Apelaial) Al el 5 eladal) Jual sill OlSuh g 483l 48 jaa () 4l jall Cidoa
53y 3nl e Ll Aadls s e Al (7 ) e Al 5l A 0S5 g el e llall Al
RS ONEN R NN | R PR (i Gl oY) Baldl Chaadil ol meadl e Al el g
el e elaia¥l dal gl Gl aladin) ey o Vo Tegaddll) dlae) e 3 Sl LY

(Y Adidie 5 (galaa) dlae) (e dpelaia ) 4 ghsall (alita 5 dialil)

CASad aladinl (v, 00 AV (s siue die Al Ao Al ) Ao a5y (e Al all il G dul
dsag ate X el ae lld) drals cldls e Ao sl A laia¥) A gl elaia V) Jual gl
@l Al ol 3 il Al gpune s elaia¥l Jual sill A0l aladiind o dgibas) AV @b Akl ) ABe
CISLE aladind v, 0 0 AV (6 slue e Ay dpuSe Akl ) Ao pa s (e Ctul LS Al jall die
) Akl ) Adle aga aae Loadly Al Aie gl 55 olad 3l A gisay elaia¥) Jual gl
Oy Awl Al A a3 sl ol A gse g e laiaY) daal sl A0S aladial G dgilas) AV
Joal il CASE aladiul Ga v, 00 ANVY e dic Al Lo Al Al asay Loa gl
AYs @l Al ) ABle ga axe s Aulall Ao Al Gl [all slad 2 dl Adgsue elaiaY)
aae S Al ol die ol plagll olad 3 all A gy elaia¥) Jual sill ASuE aladin) (pn dyilas
alladl slat all Ayl g gusa g celaia¥l Jual il 408 aladind G Ailaa) AV <) 4kl ) A8e asa g

Al dae g

e sane oL2) tlgie cla sl e Ao sene Kialdl et Al L) cila s i g o gon i
e laa¥) Al siuall (5 sina ad ) L 2l 5 delaia) Wlaad i elaia¥) Jual il a8 g o ddls
lull eldia¥) Jual sl clSes A Jsa awindl e QLA 258 o o gl 30y addaal) 3 )
Jeal sill Ss) Y] alhadind aainall @l 8 sLi ) due g8 WX agiluadd Lt & dula¥)y
IS shall 8 La il 5 W 505 e laial) 4 ) o AdiAa) aainall i ol o gl iy, elaiaY)

Ll Ll (oo dpeLaia ) A ghusall dpaii 3 5 ) 50 Jali S5 aatinall ) A1 (1 258



Social Communication Networks and its relationship with
Social Responsibility among a sample of students at King
Abdul Aziz University

By
Nourah Hasan Alzahrani
Supervised By
Dr. Magda Hussain Mahmud

Abstract

The aim of this social study was to identify whether there was a relationship between social Media and social
responsibility among a sample of 300 female students of King Abdul Aziz University in Jeddah. The social
study depends on descriptive approach and the researcher used the following methods: a scale of the
family’s Social and economic level: (Al Shakhs), 2006), a scale of social media usage by the researcher and a
scale of social responsibility :(smadi and Athamna, 2008).

The results of the study resulted in the existence of an inverse correlation significant at 0.05 level of use
among a sample of social networking and social responsibility networks of female students of King Abdul
Aziz University. As well as the lack of a statistically significant correlation between the use of the social
responsibility of the individual towards self-communication among a sample study. Also it resulted in the
existence of an inverse correlation significant at 0.05 level between the use of social networking and the
responsibility of the individual to the family for the study sample. And also the lack of a statistically
significant correlation between the use of social networking and the responsibility of the individual towards
colleagues for the study sample. It results also having connectivity inverse function relationship at the 0.05
level between the use of social networking and the responsibility of the individual toward the neighborhood
/ neighbors in a sample study networks. And the lack of a statistically significant correlation between the
use of the social responsibility of the individual towards the nation to communicate with the study sample.
As well as the lack of a statistically significant correlation between the use of the social responsibility of the
individual to communicate to the world for the study sample.

Finally, based on the study outcome the researcher recommended creating some social media groups that
have interests of adopting as well as solving some social and cultural issues in order to increase the level of
social responsibility. Also raise awareness among young people of both genders on the impact of social
media whether negative or positive and how this can affect their personality development, as well as guiding
and advising all categories of the society to use the social media ideally. At last it’s important to raise
awareness among different categories of society for social responsibility and its role and impact in the life of
all members of the community, as well as activating the role of the family in the development of social
responsibility among their sons and daughters.



